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ABSTRACT: Since election day 2016, experts from various fields of study have weighed in on Donald
J. Trump’s political ascendency and enduring support. A growing body of literature recognizes how
the “Make America Great Again” movement has grown, in large part, out of a predominantly
white, rural and suburban, Christian subculture (Pew Research Center, 2018). This subculture has
been in steady decline for decades as the urban population increases (United States Environmental
Protection Agency, 2015) and younger generations shift the nation towards ethnic, racial, and
religious equity (Barna Group, 2020; Parker et al., 2019). In this context, my study examines
popular Christian music as an important site of cultural production and consumption among a
significant portion of Trump’s base. After pinpointing the 12 most popular Christian songs during
Trump’s candidacy and through his pre-Covid-19 presidency, I conducted an inductive rhetorical
analysis to identify the main messages, persons, and metaphors contained within the lyrics. I found
that God is consistently presented as an ultimate, male authority who defies human reasoning
and is worthy of loyalty in every circumstance. In parallel, every song portrays the believer as
responding to a range of crises, consistently describing an external locus of control, adherence
to individualism, and a high value for loyalty to God as a means of survival. I then utilized wellknown New Testament passages and the Nicene Creed to construct qualitative codes for identifying
the presence and/or absence of essential Christian themes. Roughly 75% of the songs relate to the
power of God and the faith or hope of a believer who is mourning or poor in spirit. Most other
Christian themes were mentioned once or not at all. By implication, the primary rhetorical purpose
of this music is to affirm a personal theology consistent with authoritarian norms as a strategy for
coping with perceived powerlessness.
Keywords: Christianity, Music, Trump, MAGA, Rhetorical Analysis
References
Barna Group. (2020). Signs of Decline & Hope
Among Key Metrics of Faith. State of the
Church 2020. https://www.barna.com/research/
changing-state-of-the-church/
Parker, K., Graf, N., & Igielnik, R. (2019). Generation
Z Looks a Lot Like Millennials on Key Social and
Political Issues. Pew Research Center’s Social
& Demographic Trends Project. https://www.
pewresearch.org/social-trends/2019/01/17/
generation-z-looks-a-lot-like-millennials-onkey-social-and-political-issues/

UWB The CROW, 2021

Pew Research Center. (2018). For Most Trump
Voters, ‘Very Warm’ Feelings for Him Endured.
Pew Research Center. https://www.pewresearch.
org/politics/2018/08/09/an-examination-of-the2016-electorate-based-on-validated-voters/
United States Environmental Protection Agency.
(2015). Report on the Environment: Urbanization
and Population Change. Collections and Lists.
https://www.epa.gov/report-environment

1

